ALEX MclLEOD

NEW YORK TIMES MAGAZINE

HOME DESIGN ISSUE / FALL 2000

The Amateur Hour

By JuLlA SzaBO

The British show’s American offshoot,
“Trading Spaces,” is bigger, starting with the
budget ($1,000 versus 500 pounds, or roughly
$730) and the program length (an hour with
commercials, 47 minutes without). That’s
plenty of time for the host, Alex McLeod, to
sink her teeth into her “instigator” role, point-
ing the “Alexcam” at her fellow cast mates,
egging homeowners on and debriefing the

designers about their feelings.



